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© idh

transforming markets

IDH, a global
organization
transformin
marnrkets.

progress
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Before we get into the detail, we’d like
you to get to know us a little bit more.
Who we are, what drives us and the
change we want to create in the world.



Who we are
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What we do
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How we act
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Why we exist
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Who

What

How

Why
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Who

our personality

What

our proposition

How

our practice

Why

our purpose
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Our boiler plate
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Primanry

Secondanry
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Investors

Funders

Corporations

Civil Society Orgs

Policy Makers
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IDH Brand Book

Refreshingly
clear

Realistically
optimistic

Creatively
provocative
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Our guiding beliefs
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We believe in the power of human ingenuity
to create solutions to complex problems.



We believe that better solutions are created
when diverse people come together to collabonrate.




IDH Brand Book
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But markets are driven by the pursuit of efficiency
and short-term profit maximization, without
concern for people and planet.



So we believe conscious interventionis
heeded to shift the private sector’s focus
towanrd the long term, for public good.



That’s what we call progress.



In this chapter we’ll introduce our primanry
brand assets, their flexibility, usage and some
watch outs
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To confidently challenge the status quo we
create a movement that stimulates a Ripple.
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The Brand Mark color should always
have maximum standout and clearly
contrast the color itis placed on.

(Note - Only use a black Brand Mark
when absolutely necessary, such as with
iInstances with specific print restrictions

IDH Brand Book

p

Primary Brand Mark -
positive

©

idh

transforming markets
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5.3 — Key Brand Assets Ovenrview

The primary Brand Mark is used as a
lock-up In most instances, but there is
some flexibility in how the Brand Mark
can be used to ensure It Is consistent,
legible and confident in it's placement.

For our Ripple icon, we also have the
possibility to play with scale in certain
applications (see section 6.0 for
reference).

The Brand Mark files can be located

IDH Brand Book

Primary Brand Mark

([© I1dh

transforming markets

IDH Ripple Wonrd mark Tagline

\ ®
@ I d h transforming markets
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https://drive.google.com/drive/folders/1j3F6RNbsNF-Ljd49JkwksLWyv_6teW7m?usp=sharing

5.4 — Brand Mark Usage at Scale

Always use the primary Brand Mark where possible.
For instances of extreme formats where this is not
possible, we have a set of adapted Brand Marks.

The recommended minimum size that the

primary Brand Mark can be shown effectively is at
(112pxls/40mm).

In exceptional circumstances a smaller Brand Mark
lock-up has been created.

IDH Brand Book

Recommended minimum size for primary Brand Mark (4 cm / 112 pixels)

© I1dh

transforming markets
Small scale Brand Mark (recommended for use below 2.5 cm / 80 pixels)

idh
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.................................................................................................................................................

...........................................................................................................

Dear Mr J Doe,

S | , Lorem ipsum dolor sit amet, consectetuer adip
- o L elit, sed diam nonummy nibh euismod tincidur
S DO PO PUPUPSPSPRE SRS SRS S SEPSOE SO . SR laoreet dolore magna aliguam erat volutpat. U

enim ad minim Duis uilisi. laoreet dolore magn
niriam erat voliitnat | It wici enima dm inim ven

...........................................................................................................................................
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5.6 — Partner Lockup

When using the Brand Mark with a partner
Brand Mark make sure to respect the clear

space for both IDH and the relevant partner
Brand Mark.

Make sure to align the Brand Marks
horizontally and keep four times clearing width
In-between the two Brand Marks as shown on
the example on this page.

In instances where the logo i1s so small the
tagline becomes illegible, then the extreme
small format Brand Mark may be used.

In instances with extremely wide partner Brand

Marks, the IDH Brand Mark without tagline is
preferred.

IDH Brand Book

Small format use

idh
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Our extended brand palette gives richness
to our eco-system and ensures all brand
applications feel truly IDH



6.1 — Colors

Primanry

Secondany

Forest

Hex: 00625f

RGB: 0/98/95
CMYK: 89/0/45/60
Pantone: 7720 C

80% 60% 40% 20%
33817f 66a19f 99c0bf cceOdf

Tone on tones

IDH Brand Book

Cloud

Hex: ffffff

RGB: 255/255/255
CMYK: 0/0/0/0
Pantone: N/A

Field
Hex: 47d985
RGB: 71/217/133

CMYK: 56/0/58/0
Pantone: 7479 C

B6cel9d 91e8bB6 bbfOce daf7e7

Ocean

Hex: 0098ff
RGB: 0/152/255
CMYK: 85/21/0/0
Pantone: 2925 C

Sunset

Hex: ff5d00

RGB: 255/93/0

CMYK: 0/65/100/0
Pantone: Orange 021 C

Cocoa

Hex: 78321e

RGB: 120/50/30
CMYK: 12/80/100/60
Pantone: 168 C

Stone

Hex: 2d2d32

RGB: 45/45/50
CMYK: 52/59/45/80
Pantone: 412 C




6.2 — Color Pairing

Using brand assets such as the
Ripple as a graphic device on

a colored background can add
a lot of personality and fun to a
touchpoint.

To make sure the expression is
consistent we've made a selection
of approved color combinations
from our brand color palette.

Please ensure that you only use
these combinations when using
the brand colors in a design.

Using color combinations in
digital formats

Typography: When using
typography and interactive
elements over colored
backgrounds we should always
ensure WCAG compliant contrast

for those with visual impairments.

IDH Brand Book

General color combinations

Ripple color combinations

) 2) 2

-J
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https://helpx.adobe.com/au/creative-

cloud/help/add-fonts.html

IDH Brand Book

a

For headlines

Substituted (default) fonts

Aa Aa

For body copy
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https://helpx.adobe.com/au/creative-cloud/help/add-fonts.html
https://helpx.adobe.com/au/creative-cloud/help/add-fonts.html
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Inspiring Growth

Human Touch
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6.8 — Texture Application

Inspiring Growth

IDH Brand Book




6.9 — Background Texture

We also use a more subtle texture in
combination with our color palette to create
some texture in the background. This adds to
the overall hand-crafted nature of our brand.

The texture should be applied with a very low
opacity on top of a solid color.

Blending mode should be set to ‘Multiply’ when
using a black texture.

Keep in mind this texture is supposed to be
subtle and not iImmediately noticeable.

IDH Brand Book

Texture with multiply - 10%

Color Background
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6.10 — Brand Value Icons

Our brand values define who we are and helps
guide our brand beliefs and brand principles.

We support our brand values with a visual
representation through iconography and color.

IDH Brand Book

Courage

Sunset Orange: Evoking
optimism, action and strength

Integrity

Forest Green: Reflects trust,
loyalty and transparency

Sun Yellow: Represents warmth,
compassion and welcome

e

Integrity

Inclusivity

Courage

o

Integrity

Integhrity

44
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Briefing an Illustrator:
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People:

IDH Brand Book

Planet:
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Cropping

IDH Brand Book

Depth of field
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Cropping

IDH Brand Book
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On the following pages we will show some
points of inspiration on how to apply the
brand to different touchpoints



8.1 — Inspiration

IDH Brand Book
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Global Brand and
Communication Manager
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