It is crucial that this
study INSPIRES ongoing
efforts and translates

into actionable outcomes
for the coffee sector.

Farmer prosperity is recognized
as one of the main drivers

for a sustainable and future
proof coffee sector. There are
multiple ways to address farmer
prosperity, recognizing the need
to move beyond discussions of
price or discussions on farm-
level interventions, to a holistic
approach to farmer prosperity
that includes transformational
change within coffee producing
countries, conducive policies in
importing countries and changes
within value chains.

To that end, GCP, IDH and
Solidaridad are collaborating
with BASIC to increase
understanding of cost and value
distribution within the coffee
supply chain.

We are creating a study that

is representative for the coffee
sector as a whole, but choosing a
focus market to make it concrete,
the consortium decided to

zoom in on the German coffee
market. The German coffee
market is large enough to
represent sufficient range of
products, retail channels, and
differentiating factors within

a portfolio. Understanding the
German market is a first step
towards understanding the
coffee sector as a whole.
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OBJECTIVE

Understand if current value in the supply chain is
sufficient to provide everyone in the supply chain with
adecentincome.

Inspire new actions to close living income gaps
towards prosperity in the coffee supply chain.
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